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Partner engagement tool kit

A seasonal creative cultural community initiative
launched by “Ithra” in partnership with various
organizations to create a variety of creative activities for
the local community, with the aim of fostering creativity
among community members

Dates and Locations
April 1 - 25, 2026
Cities and governorates of the Eastern Province

Dammam, Khobar, Dhahran, Qatif, Saihat, al-Hasa, Ras Tanura,
Jubail, al-Khafji, Hafr , Abqgaiq and other cities in the Eastern Province.
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The Alshargiya Gets Creative initiative launches its sixth edition
under the theme From Heritage to Creativity, spotlighting the
transformation of the Eastern Province’s cultural elements, its
customs, crafts, voice, images and stories into contemporary
creative projects and experiences led by individuals and
institutions across government, private and non-profit sectors.

Over the course of 25 days, the Eastern Province community
will engage in an integrated program of events and initiatives
across multiple locations and domains, including the arts,
education, sports and community programs. The Alshargiya
Gets Creative initiative presents a renewed relationship with
local heritage; not just as something to be preserved, but as a
starting point for everyday creative production and
contemporary innovation.

S i) alinyl Jyall

clull oJl Ggjgall

From Herltage to Creativi

jlo i b dswsbuudl Lgia s E_\_;j'_&;,é}_ﬁdl# 6jaluo gl
Joai e cguall bl i un s elsadl Sl Cugjgoll o
g aly wapng wilsle oo il dahioll jualic
Lavsgdy 6 jualen ducls| wjlaig guybiie (Al ililSag «jguag
005l cilelhallg cilgall calite o ciluugollg slyadll

aall pég awnlillg

g UolSio i @by ull g oine Jues (Logs 25 Jda
wodall 1S 63s2io Jilclhdg g dlgo (S8 polpllg Dilulleall
I3asa s ro_s_c:.JJ ‘e oinall IJJJIQ ‘cual.qug «ptleillg
Ju o da A ang S Ul UJ:\.oﬂuJ_IJla_oq_o_Ll.Q_”Q_o

paleall jKiallg oH el pliid Guhil anais



Partner engagement tool kit

Our Vision

For the Eastern Province to become a destination
of creativity in the Kingdom, the ultimate
destination for creative tourism, as well as a
paradigm for economically viable creative cities.

Our Mission

To make the Eastern Province, with its
civilizational and cultural roots, and its richness of
talents and achievements, have a future that will
resonate across the Kingdom and drive its
creative economy.

Our Goal

To make a quantum leap in the creative culture,
stimulate creative and social sectors and establish
an environment that discovers and nurtures local
talents with the aim of making the Eastern Province
a leading hub for creativity and a top creative

tourism destination in the Kingdom of Saudi Arabia.
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Since creativity knows no limits, the initiative has its
doors wide open to submissions in all creative fields
and focus areas. Some examples are listed here:

o Art e Culinary Arts

e Architecture and Design e Photography

e Culture e Health and Fitness

e Music e Heritage and Handicrafts

e Cinema ® Sports

e Fashion e Travel and Trips

* Technology * Psychology/Self-Development
* Philosophy e Education and Training

e Content Creation e Other
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Propose a creative idea within the scope of the Participation
industry. We encourage new ideas that push the entity’s field
forward.

Agree to participate in accordance with the terms and conditions
listed on the form.

Submit your idea by filling out the form on the initiative homepage
during the registration phase.
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ow can | participate in Alsharqiya Gets Creative?

After reviewing all submissions, entities will be contacted to collect
more information to ensure their compatibility with the goals of the

initiative, as well as determining their classification on the calendar.

After registration closes, we will follow up on the accepted

submissions after sorting them.

We will announce a calendar containing a list of all accepted
submissions and entities. It will be published on the Ithra website.

Once the initiative begins, we will monitor and follow up with the
activities as announced in the calendar.
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Creativity as a lived, shared experience across the Eastern Province.

AlShargiya Gets Creative 2026 is a community-based creative movement
that encourages participation, collaboration, and creative expression
across cities in the Eastern Province, rooted in local heritage and identity.

Community-Based Creative Movement

AlShargiya Gets Creative Initiative promotes creativity as an integral part
of daily life in the Eastern Province, driven by individuals and communities.
The initiative contributes to building a shared creative identity that reflects
the region’s heritage and cultural expressions.

Creative Impact Across the Eastern Province

AlShargiya Gets Creative enables cities across the Eastern Province to take
an active role in shaping and delivering creative programmes, fostering
local ownership while aligning activities under a shared creative vision.
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AlShargiya Gets Creative supports creative participation by
bringing together organizations, community groups, and
iIndividuals across the Eastern Province, while serving as a
platform that showcases the Eastern Province within the
wider cultural landscape.

An open invitation to all segments of society

A platform that showcases the Eastern Province’s
contributions to the broader cultural landscape through
programs implemented across various cities in the region,
locally driven creative activities organized in a decentralized
manner for all segments of society, and strong community
ownership within a shared creative framework.
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Kingdom’s axis point for creativity.

L

4

Our creative pivot involves shining a spotlight on the Eastern dahioll e cguall i a c'|_\.!_|J| 1o Al pouais
Province where we build its new image as a creative destination. Lasgi duclsl & gagS 5aysall Lgijgun |

It involves supporting the local talent and gathering it under one
umbrella; (#Alsharqiya_Gets_Creative). _&yay i) 6anlg dlhs ciai dyaall Lialgal d—ﬂ-@(éuJ
AN

L




wggll
The Identity




Partner engagement tool kit

b judl aalhiodl 0 capll — jagall
Wicker - Craft in the EP

cspil) gabiy Ul Jual

J1=1it-1
The Element

Hero Design Element

Wave - EP History o pill ddhiell Ayli - dxgo
Gyapbll dshiall o Jlosall - ganll a)ls]
Plaster decorations - Architecture in the EP

daclsll palicl

Supporting Elements




Partner engagement tool kit elS pil) sl Ul Juall

blaill
Patter

alg prauni o dalirell paliell Jlagiml pewy oI
*Do not combine the different elements in one design.



j el
The Logo



Partner engagement tool kit clS i) saldyy i Jall

jlouid| cli
Logo Structu

Saalail 3 gill yws] i Eolsl 3o ooc Blic jlail

o0

w I oonds LoS «silaily e bai oo jlesinll JSoum wgSisg
oling 1 lillg «wjlgio j9eiig yghio clncy dylies jloill
iy dsle]

o0 o0
The logo is a logotype with an extended kasheeda at the
4 M end of “cs4i” to represent breaking limitations. The
- @ Alshargiya Gets Creative logotype structure consists of

Arabic and English type. The logo's dimensions have
been designed carefully to give a balanced look and feel,
thus the structure should not be changed in any case.

Alshargiya Gets Creative
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To ensure legibllity, the logo is surrounded by a clear
space which must remain free of other design elements,
such as other logos or patterns. The clear areas of the
logo are based on one kasheeda as demonstrated here.
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brand. It should never be altered,
redrawn or manipulated in any way.
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VErsions English parts of the logo
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When using the logo alone, It is placed
on the top right corner. When using the
logo with other logos, it must be placed
at the bottom-left or bottom-right
corner.
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C= 51
W
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G= 66
B= 85

C=18
M= 87
Y= 58
K= 38
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